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N. Mandel & D. Silvera (Eds.), Proceedings of the Society for Consumer
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Organisation und Wirtschaft (pp. 104-105), Wien: Facultas.
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Blicher

Christandl, F. (2013). Of Economic Laypeople and Economists — Perceptions,
Beliefs, Differences and Similarities. Unvero6ffentlichte Habilitationsschrift
zur Erlangung der venia legendi in ,Wirtschafts- und Sozialpsychologie™ an
der Wirtschafts- und Sozialwissenschaftlichen Fakultat der Universitat zu
Kdln.

Christandl, F. (2008). How Economic Laypeople Perceive Economic Growth and
Inflation. Saarbriicken: VDM Verlag.

Vortrdge auf Konferenzen

Christandl, F., Jasinenko A., & Meynhardt T. (2020). Justified by Ideology: Why
Conservatives Care Less About Corporate Social Irresponsibility. Vortrag
im Rahmen der virtuellen ACR (Association for Consumer Research)
Conference 2020 vom 1.-4. Oktober.

Schnaufer, K., Christandl, F., Berger, S., Meynhardt, T., & Gollwitzer, M. (2019).
The costs of more transparency: how and when disappointed pay level
expectations affect job satisfaction. Conference paper presented at the 7th
Reward Management Conference, Brussels, Belgium, December 13-14,
20109.

Jasinenko, A., Christandl, F., & Meynhardt, T. (2019). In fair markets, there is no
unfair business! And no responsible consumption? Talk. EGOS-Colloquium
2019 from 4.-6. July in Edinburgh, UK.

Jasinenko, A., Christandl, F., & Meynhardt, T. (2019). In fair markets, there is no
unfair business! And no responsible consumption? Talk. Annual Conference
of the European Marketing Academy (EMAC) from 28.-31. May in Hamburg.

Christandl, F., Pandelaere, M., & Berger, S. (2019). Sex sells the belief that price
signals quality. Talk. Annual Conference of the European Marketing
Academy (EMAC) from 28.-31. May in Hamburg.
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Jasinenko, A., Christandl, F., & Meynhardt, T. (2019). In fair markets, there is no
unfair business! And no responsible consumption? Talk. La Londe
Conference 2019 ,Marketing Communications and Consumer
Behavior" from 4.-7. June in La-Londe-Les-Maures, France.

Schnaufer, K., Christandl, F., Berger, S., Gollwitzer, M., & Meynhardt, T. (2018).
Pay transparency in the field: Envy-inducing social comparisons may
reduce job satisfaction. Talk. 51. Kongress der Deutschen Gesellschaft fir
Psychologie, September, 17th — 20th, 2018, Frankfurt (Germany).

Christandl, F. (2018). Money and Overearning. Talk. 51. Kongress der Deutschen
Gesellschaft fir Psychologie, September, 17th - 20th, 2018, Frankfurt
(Germany).

Mierke, K., Christandl, F., & Peifer, C. (2018). Wie im Flug! Manipulierte
Zeitwahrnehmung verandert erinnertes Flow-Erleben, objektive Leistung
und Flow in nachfolgenden Aufgaben. Talk. 51. Kongress der Deutschen
Gesellschaft flr Psychologie, September, 17th - 20th, 2018, Frankfurt
(Germany).

Schnaufer, K., Christandl, F., Berger, S., Gollwitzer, M., & Meynhardt, T. (2018).
Pay transparency in the field: Envy-inducing social comparisons may
reduce job satisfaction. Presentation, Academy of Management (AOM) 10.-
14. August in Chicago, USA.

Jasinenko, A., Christandl, F., Meynhardt, T. (2018). Ethical Consumer Behavior in
(Un-)fair Markets: Fair Market Ideology as Moderator of the Effect of
Ethical Cues on Ethical Consumer Behavior. Presentation, 2018
Macromarketing Conference, 10.-13. July in Leipzig.

Schnaufer, K., Christandl, F., Berger, S., Gollwitzer, M., & Meynhardt, T. (2018).
Pay transparency in the field: Envy-inducing social comparisons may
reduce job satisfaction. Presentation, European Academy of Management
(EURAM), 20.-23. June in Reykjavik, Iceland.

Jasinenko, A., Christandl, F., Meynhardt, T. (2018). Ethical Consumer Behavior in
(Un-)fair Markets: Fair Market Ideology as Moderator of the Effect of
Ethical Cues on Ethical Consumer Behavior. Poster presentation, European
Conference of the Association for Consumer Research (ACR), 21.-23. June
in Ghent, Belgium.

Christandl, F. (2017). Money and Overearning. Vortrag. 10. Tagung der
Fachgruppe Arbeits-, Organisations- und Wirtschaftspsychologie der
Deutschen Gesellschaft fur Psychologie, September, 13th - 15th, 2017,
Dresden (Germany).

Christandl, F., Pandelaere, M., & Berger, S. (2016). The price is right — Activation
of mating goals as driver of price-based quality inferences. Association of
Consumer Research North American Conference, October 27th - 29th,
2016, Berlin (Germany).
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Christandl, F., Pandelaere, M., & Berger, S. (2016). Sex sells the belief that price
signals quality. Talk. 50. Kongress der Deutschen Gesellschaft flr
Psychologie, September, 18th - 22nd, 2016, Leipzig (Germany).

Christandl, F., Pandelaere, M., & Lotz, S. (2015). Locked into materialism: Why
materialists get what they pay for. Talk. 2015 IAREP-SABE Joint
Conference, September, 3rd - 6th, 2015, Sibiu (Romania).

Mierke, K., Christandl, F., Bach, A. C., & Schnur, L. (2014). Alles flieBt?! Effekte
manipulierter Zeitwahrnehmung auf subjektives Flowerleben und
objektive Performanz in nachfolgenden Aufgaben. Talk. 49. Kongress der
Deutschen Gesellschaft fur Psychologie, September, 215t-25%, 2014,
Bochum (Germany).

Christandl, F., Pandelaere, M., Lotz, S., & Fetchenhauer, D. (2014). Differenzielle
Effekte der Preis-Qualitats-Heuristik in der Produktwahrnehmung. Talk. 49.
Kongress der Deutschen Gesellschaft flir Psychologie, September, 215t-25%,
2014, Bochum (Germany).

Christandl, F. (2014). The belief in a just world as a personal resource in the
context of adverse economic events. Talk. ISJR 15th Biennial Conference,
June, 19t-22" 2014, New York (USA).

Christandl, F. & Mierke, K. (2014). Wenn die Zeit beim Einstellungsinterview
verfliegt, dann ist das Unternehmen attraktiv - Zum Zusammenhang von
subjektiver Zeitwahrnehmung und Unternehmensbeurteilung. Talk. 18.
Fachtagung der Gesellschaft fir angewandte Wirtschaftspsychologie
(GWPS) in KdéIn, February, 8th - 9th, 2014, Cologne (Germany).

Christandl, F., Susewind, M., & Hoelzl, E. (2013). Feel the moral weight on your
shoulders — How material objects gain or lose physical weight through
moral meaning. Talk. IAREP/SABE/ICABEEP Conference, Juli, 25t - 29%,
2013, Atlanta (USA).

Oberlechner, T., Christandl, F., Fetchenhauer, D., & Pitters, J. (2012). The inside
view of the financial crisis: What metaphors tell us about how people
understand and experience the crisis. Talk. IAREP Conference, September,
5th - 8th, 2012, Wroclaw (Poland).

Christandl, F., Lotz, S., & Fetchenhauer, D. (2011). The Taste for Fairness - How
Ethical Labeling of Consumer Goods Shapes People's Taste Experience.
Talk. IAREP/SABE/ICABEEP Conference, July, 13th - 15th, 2011, Exeter
(UK).

Jacob, R., Christandl, F., & Fetchenhauer, D. (2011). Cosmopolitan Economists
and a Parochialistic Public? - Different Views on Immigrants and Job
Relocation. Talk. IAREP/SABE/ICABEEP Conference, July, 13th - 15th,
2011, Exeter (UK).

Christandl, F., Lotz, S., & Fetchenhauer, D. (2011). The Taste of Fairness - How
Ethical Labeling of Consumer Goods Shapes People's Taste Experience.
Talk. SCP Conference, February, 24th - 26th, 2011, Atlanta (USA).
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Christandl, F., Hoelzl, E., & Fetchenhauer, D. (2010). Hindsight bias for economic
developments in the context of the financial crisis. Talk.
IAREP/SABE/ICABEEP Conference, September, 5th - 8th, 2010, Cologne
(Germany).

Jacob, R., Fetchenhauer, D., & Christandl, F. (2010). Lay versus expert
judgments of trade and immigration policies — Can teachers and journalists
act as effective multiplicators for economic literacy? Talk.
IAREP/SABE/ICABEEP Conference, September, 5th - 8th, 2010, Cologne
(Germany).

Garling, T., & Christandl, F.. (2010). Factors influencing perception of inflationary
price increases. Talk. IAREP/SABE/ICABEEP Conference, September, 5th -
8th, 2010, Cologne (Germany).

Christandl, F., Stukenberg, S., Lotz, S., & Fetchenhauer, D. (2010). How
materialism moderates the labeling effect in the quality evaluation of
products. Talk. SCP Conference, February, 25th - 27th, 2010, St. Pete
Beach (USA).

Christandl, F. (2009). Die Welt ist gerecht und die Preise werden nicht steigen -
Zum Zusammenhang zwischen dem Glauben an eine gerechte Welt und
der Wahrnehmung von Preissteigerungen. Talk. Fachtagung Arbeits-
Organisations- und Wirtschaftspsychologie, Deutsche Gesellschaft flir
Psychologie, September, 9th - 11th, 2009, Vienna (Austria).

Lotz, S., Christandl, F., Hoffmann, M. , Stukenberg, S., Schldsser, T., &
Fetchenhauer, D. (2009). Der Geschmack von Fairness:
Ungerechtigkeitssensibilitat und Labellingeffekte im Bereich Fair Trade.
Talk. Fachtagung der Fachgruppe Sozialpsychologie der Deutschen
Gesellschaft flr Psychologie, September, 2nd - 4th, 2009, Luxemburg
(Luxemburg).

Christandl, F. (2009). The world is just and the prices will not rise — on the
interrelation between the belief in a just world and the perception of price
increases. Talk. IAREP-SABE Conference, July, 7th - 11th, 2009, Halifax
(Canada).

Christandl, F. & Fetchenhauer, D. (2008). What is expensive must be good - The
impact of materialism on the vulnerability to labeling effects in the quality
evaluation of products. Talk. 33rd IAREP Conference, September, 3rd - 6th,
2008, Rome (Italy).

Christandl, F. & Fetchenhauer, D. (2008). The illusion of living in a linear world -
How laypeople and experts underestimate the effect of economic growth.
Talk. Talk. 25th International Congress of Psychology, July 20th - 25th,
2008, Berlin (Germany).

Christandl, F., Fetchenhauer, D., Haferkamp A. & Gresser, F. (2007). The biggest
tax increase all-time! On economic laymen’s intuitive judgements on the
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impact of a value-added tax increase. Talk. 32nd IAREP Conference,
September 9th - 12th, 2007, Ljubljana (Slovenia).

Fetchenhauer, D. & Christandl, F. (2007). The pitfalls of living in a linear world -
How laymen and experts underestimate the effect of economic growth.
Talk. 32nd IAREP Conference, September 9th — 12th, 2007, Ljubljana
(Slovenia).

Haferkamp, A., Fetchenhauer, D., Christandl, F. & Fischer L. (2007). Do
,hormal" citizens as economic laypersons judge different from economic
experts? The acceptance of economic and social reforms and the
perception of living conditions in Germany. Talk. 32nd IAREP Conference,
September 9th - 12th, 2007, Ljubljana (Slovenia).

Christandl, F., Fetchenhauer, D. & Fischer, L. (2006). Statistik ist die Steigerung
von Luge Die Immunisierung der Uberzeugungen 6konomischer Laien am
Beispiel des , Teuro". Talk. 45. Kongress der Deutsche Gesellschaft flr
Psychologie e. V., 2006, Nuremburg (Germany).

Fetchenhauer, D., Haferkamp, A., Gresser, F. & Christandl|, F. (2006). Effizienz
versus Gerechtigkeit — zur Akzeptanz wirtschafts- und sozialpolitischer
MaBnahmen. Talk. 45. Kongress der Deutsche Gesellschaft fiir Psychologie
e. V., 2006, Nuremburg (Germany).

Haferkamp, A., Fetchenhauer, D., Gresser, F. & Christandl, F. (2006).
Steuersysteme und Gerechtigkeit — Wenn wir selbst Finanzminister
waren.... Talk. 45. Kongress der Deutsche Gesellschaft flr Psychologie e.
V., 2006, Nuremburg (Germany).

Haferkamp, A., Fetchenhauer, D., Gresser, F.N. & Christandl|, F. (2006). The
Justice of Tax Systems. What if economic laypersons were themselves
ministers of finance? Talk. XI. IAREP-SABE Conference, 2006, Paris
(France).

Fetchenhauer, D., Haferkamp, A., Gresser, F.N. & Christandl, F. (2006).
Efficiency versus justice — on laymen’s evaluations of economic policies.
Talk. XI. IAREP-SABE Conference, 2006, Paris (France).

Christandl, F. (2005). How do Laymen form their Knowledge on the Economy? A
Content Analysis of Letters to the Editor. Talk. 30th Annual Congress
IAREP, September 21 - 24, Prague (Czech Republic).

Eingeladene Vortrdge

Christandl, F., Mierke, K., & Peifer, C. (2019). Time Flows: Manipulations of
Subjective Time Progression Affect Recalled Flow and Performance in a
Subsequent Task. Presentation during a symposium on the topic of flow at
Max Planck Institute for Empirical Aesthetics from 4.-5. June in Frankfurt
am Main, Germany.
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Christandl, F. (2018). Sex sells the belief that price signals quality.
Betriebswirtschaftliches Forschungskolloquium, Universitat Trier, January
10%, Germany.

Christandl, F. (2015). Differential and situational drivers of price-based quality
inferences in consumer behavior. Dr. Arend Oetker Center for Business
Psychology and Leadership, Leipzig Graduate School of Management (HHL),
September 29%, Germany.

Christandl, F. (2015). Effects of the Financial Crisis: Role of Psychological Factors.
Invited Discussant. 2015 IAREP-SABE Joint Conference, September, 3rd -
6th, 2015, Sibiu (Romania).

Christandl, F. (2015). Differenzielle und situative Determinanten der Preis-
Qualitats-Uberzeugung. Invited presentation in the colloquium ,research
and practice", Ruhr-Universitdt Bochum, May 19th.

Christandl, F., Oberlechner, T., & Pitters, J. (2014). Burden or Opportunity - A
Metaphor Analysis on the Perception of the Financial Crisis by Economic
Laypeople. Invited workshop on “Rationality Models and the Economic
Crisis”, May, 8t -9%, 2014, Paris (France).

Christandl, F., Foster, G., Katter, J., Kaufman, B. E., Antonides, G., Lea, S. E.G.,
& Greenglass, E. (2013). The recession and its effects: Where do we go
from here? Invited panel discussion, moderated by E. Greenglass.
IAREP/SABE/ICABEEP Conference, Juli, 25t - 29t", 2013, Atlanta (USA).

Christandl, F. (2011). Der Einfluss von Materialismus und ethischen Labels auf
den Labelingeffekt in der Produktwahrnehmung. Department of
Agricultural Economics, Christian-Albrechts-University of Kiel, Germany,
May 3™ 2011

Drittmittelfinanzierte Projekte

Jasinenko, A., Christandl. F., & Grubert, T. (2022). How individual ideologies and
beliefs affect consumers’ CSR reactions, Unterstltzung durch den HEC
(Lausanne) Research Fund.

Christandl, F., Pandelaere, M., Lotz, S., & Fetchenhauer, D. (2022). Locked into
materialism: Why materialists prefer champagne to sparkling wine,
Unterstltzung durch die Gesellschaft fir wirtschafts- und sozialpsychologische
Forschung.

Christandl, F., Fenzl, T., & Knepper, T. (2018). Wohlfuhlfaktoren In Einem
Stadtischen GroBereignis (WIESN), Unterstitzung durch das Research Support
System der Hochschule Fresenius.

Jacob, R., Christandl, F., & Fetchenhauer, D. (2014). Do Economists Have a
Fatherland? How global and national efficiency considerations influence
economists’ policy judgments. German Economic Review. Unterstitzung durch
die Gesellschaft flir wirtschafts- und sozialpsychologische Forschung.
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Garling, T., Gamble, A., & Christandl, F. (2013). Income Increases Do not
Compensate for Perceived Inflation - A Price-Consumption Anomaly. Journal of
Socio Economics, 47, 11-15. Unterstitzung durch das Swedish Research Council,
grant #421-2002-6952.

Lotz, S., Christandl, F., & Fetchenhauer, D. (2013). What is fair is good:
Evidence of consumers' taste for fairness. Food Quality and Preference, 30, 139-
144. Unterstitzung durch die Deutsche Forschungsgemeinschaft (FOR 1371) und
(FE-1017/2-1).

Christandl, F. & Garling, T. (2011). The Accuracy of Consumers’ Perception of
Future Inflationary Price Changes. Journal of Psychology, 219, 209-216.
Unterstltzung durch das Swedish Research Council, grant #421-2002-6952.
Beantragte Drittmittelprojekte:

Wagner, S., Knepper, T. & Christandl|, F. (2023 Antrag gestellt). The impact of
multi-stressors on water cycles, the effects on the ecosystem and mitigation
strategies, DFG Forderlinie FIP, 4,6 Mio Euro.

Gutachtertatigkeiten

Applied Psychology: An International Review

Behaviour & Information Technology

British Food Journal

German Economic Review

Journal of Business and Media Psychology

Journal of Behavioral and Experimental Economics

Journal of Economic Psychology

Journal of Environmental Psychology

Journal of Political Psychology

Journal of Psychology (Zeitschrift fiir Psychologie)

List Forum fir Wirtschafts- und Finanzpolitik

Marketing Review St. Gallen

Motivation and Emotion

Public Administration Review

Sage Open
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Spanish Journal of Marketing
Wirtschaftspsychologie

Gutachter fiir die EURAM (European Academy of Management Annual
Conference) 2019

Gutachter fiir die EMAC (European Marketing Academy 48th Annual Conference)
2019

Gutachter fiir die AOM (78th Annual Meeting of the Academy of Management)
2018

Gutachter fiir die EACR (European Conference of the Association for Consumer
Research) 2018 in Ghent

Gutachter fir den 29" International Congress of Applied Psychology 2018

Mitglied des wissenschaftlichen Ausschusses, IAREP/SABE/ICABEEP Konferenz
2017

Gutachter fiir die EMAC (European Marketing Academy) Konferenz 2015 in
Leuven

Mitglied des wissenschaftlichen Ausschusses, IAREP/SABE/ICABEEP Konferenz
2013

Mitglied des wissenschaftlichen Ausschusses, IAREP/SABE/ICABEEP Konferenz
2012

Mitglied des wissenschaftlichen Ausschusses, IAREP/SABE/ICABEEP Konferenz
2011

Gutachter flr den "Doctoral Dissertation Competition” der Society for Consumer
Psychology (SCP) and Gutachter flr die SCP-Konferenz 2011 in Atlanta
Organisation von Konferenzen und Symposien

IAREP-SABE-ICABEEP Workshop “Expectations and Forecasting in Consumer
Behavior”, Kéln, 26. bis 28. September 2011 (Mitglied des Organisationsteams)

Arbeitsgruppe “"Lay Economics”, IAREP/SABE/ICABEEP Konferenz, 5. bis 8.
September 2010, Kéin

Arbeitsgruppe "Gerechtigkeit im wirtschaftlichen Kontext”, Fachtagung Arbeits-
Organisations- und Wirtschaftspsychologie, Deutsche Gesellschaft flr Psychologie,
9. bis 11. September, Wien

Mitgliedschaften
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Prof. Dr. Fabian Christandi
+49 221 973199-720 - fabian.christandl@hs-fresenius.de

Deutsche Gesellschaft fiir Psychologie (DGPS)
International Association for Research in Economic Psychology (IAREP)
Association for Consumer Research (ACR)

International Association of Applied Psychology (IAAP)

Preise/Auszeichnungen, Stipendien
Excellence in Reviewing Award vom Journal of Economic Psychology 2013

Publikationspreis der WiSo-Fakultdt der Universitédt zu Kéln flir herausragende
Publikationen in den Jahren 2009, 2010 und 2012.
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